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Theinformation containedin this documentis not disclosedin order to complywith any information disclosureobligation

that appliesto PLAZAS.A. or anyof its subsidiariesto complywith the law or anyother bindingregulation. Therefore,by

makingthis disclosurePLAZAS.A. is under no obligation to update the information containedin it, nor to repeat such

information disclosurein the future. Theinformation containedin this documentis correcton the date it wasissued. It is

your responsibilityto: (i) checkwhether this documentcontainsthe most recent information disclosureby PLAZAS.A.

regardingthe issuesreported here; and (ii) be aware that from the date this documentwas issued,changesmay have

taken placein the economicconditionsor market conditionsthat affect PLAZAS.A., or its subsidiaries,and its business

performance. The information containedin this document and the manner in which it is presented,taken by itself or

together with other information formally disclosedby PLAZAS.A., describesits past and presentbusinessperformance.

However,it does not constitute a basisfor assumingthat suchperformancecan be maintainedin the future. It could

improve or worsen. Any performanceprojectionsare subject to risksand uncertaintiesthat could result in substantial

deviationsfrom expectations. Moreover,manyof theserisksanduncertaintiesareoutsidethe control of PLAZAS.A. andits

subsidiaries,such as: changesin consumer habits; development of new technologiesrelevant to our businessand

inaccessibleby PLAZAS.A. andits subsidiaries; fluctuationsin the costof consumables; new regulationsor amendmentsto

current regulations; decisionsby regulatory authorities; competitor behavior; political changesthat affect market

conditions; interest rates; exchangerates; natural disasters; and climatic conditions. The aforementioned list is not

exhaustive,but merelyexemplary. Thisdocumentis not a transactionrequestregardingsecuritiesissuedby PLAZAS.A. or

anyof its subsidiaries. Oursolepurposehasbeento truthfully andpromptly inform you,accordingto our understandingof

bestpracticeandmarketstandards,andcomplimentsour informationdisclosuresrequiredby the law.
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1.650.000 m2

GROSS LEASABLE AREA (GLA)2

+3.550
CLP billion (3)

TENANT SALES (1)

+ 3.900
STORES22

Centros Comerciales

OPERAMOS (2)

CHILE

17
PERU

3
COLOMBIA

2

Mallplazain

Annualfigures
(as of September 30, 2018) (1)

+ 2.800.000
SOCIAL NETWORKS

280
VISITOR FLOW (1)

million per year

96%
OCCUPANCY

·6·

(1) For the12 months ended June 30, 2018.
(2) Leasable area and malls operated in Chile, Peru and Colombia at the end of June 2018. 
(3) CLP are Chilean pesos.

CLP million /m
2

+2,2  
SALES PER M

2 (1)



Plaza S.A in

annual figures
(as of September 30, 2018) (1)(5)
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115.731
CLP million

NET INCOME

242.729
CLP million

EBITDA(2)

301.995
CLP million

REVENUE

80%

OPERATIONAL EFFICIENCY
EBITDA / REVENUE

AA+(CL) HumphreyΩs

AA   (CL) Fitch Ratings

RATING PLAZA S.A (3) 

FFO(4)

183.556
CLP million

(1) Plaza S.A. operates Mallplazamalls in Chile, Peru and Colombia. Plaza S.A consolidates its operations in Chile and Colombia in its financial 
statements. It owns 33.3% of MallplazaPeru S.A., which is treated as an associate and accounted for on an equity basis.

(2) EBITDA is gross margin less administrative expenses, excluding depreciation and amortization.
(3) These are local risk ratings for bonds issued by Plaza S.A.
(4) CCh όCǳƴŘǎ CǊƻƳ hǇŜǊŀǘƛƻƴǎύ ƛǎ ǘƘŜ ƴŜǘ ƻǇŜǊŀǘƛƴƎ ŎŀǎƘ Ŧƭƻǿ ŀǘǘǊƛōǳǘŀōƭŜ ǘƻ ǘƘŜ ŎƻƴǘǊƻƭƭŜǊΩǎ ƻǿƴŜǊǎΣ ǿŜƛƎƘǘŜŘ ōȅ ǘƘŜƛǊ ƛƴǘŜǊŜǎt in the business. 

This cash flow excludes items that do not represent cash flow or are not recurring (Other income and expenses by function) inthe statement of 
net income.

(5) For the12 months ended June 30, 2018.

11%

12 monthsVar.

13%

13%

16%



54.000m2
Barranquilla
Colombia

GLA

3 Malls under construction

Leader on the pacific coast of

South America

·8·

Å PlazaS.A consolidatesits operationsin ChileandColombiain its
financial statements. It owns 33.3% of Mallplaza Peru S.A.,
which is treated asan associateand accountedfor on an equity
basis.

81.000m2
Comas

GLA

Peru

Å Plaza S.A operates 22Mallplazamalls distributed across Chile, 

Peru and Colombia.

Å They are located in 14 important South American cities.

Å We will add2 new cities, by constructing new malls

Malls in operation

Malls under construction60.000m2
Cali
Colombia

GLA

Cali



283 313

Sep 2017 Sep 2018

2.979 3.174

Sep 2017 Sep 2018

GLA operated
Thousands of m2 (1)

Visitor flow
Million

For the 12 months ended 
September 30, 2018

Chile Perú (2) Colombia

·7·

+3%

+6%

+7%

+3%

+10%

+11%

+98%

+5%

+10%

(1) Leasable area as of September 30, 2017 and 2018.
(2) Includes MallplazaPeru S.A.

Tenant sales
CLP billions 

For the 12 months ended 
September 30, 2018

In Chile the openingof
MallplazaArica (Apr
2018). In Colombia the
openingof Mallplaza
Manizales

In Chile, 12 months 
increase of vistorsFlow, 
due to the opening of 
MallplazaLos Dominicos
and MallplazaArica. In 
Peru, increase due to the 
opening of Mallplaza
Arequipa, during the first 
semester of 2017

In Chile, 12 months
increaseof tenant
sales, due to the 
opening of Mallplaza
Los Dominicosand 
MallplazaArica. In 
Peru, increase due to 
the opening of 
MallplazaArequipa, 
during the first 
semester of 2017

Hitos

Key figures by

country
(as of September 30, 2018)

1.328 1.368

Sep 2017 Sep 2018

198
203

Sep 2017 Sep 2018

40
79

Sep 2017 Sep 2018

220
233

Sep 2017 Sep 2018

36 40

Sep 2017 Sep 2018

6
7

Sep 2017 Sep 2018

60 66

Sep 2017 Sep 2018
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Sustained growth through greenfield projects, 
extending existing malls

·9·

Country Mall
% Legal Equity 

Ownership

Year 

Opened

Current GLA

(Thousand m2)

Mallplaza Vespucio 100,0% 1990 168 

Mallplaza Oeste 100,0% 1994 158 

Mallplaza Trébol 100,0% 1995 132 

Mallplaza Tobalaba 100,0% 1998 79 

Mallplaza La Serena 100,0% 1998 49 

Mallplaza Norte 100,0% 2003 119 

Mallplaza Los Ángeles 100,0% 2003 38 

Mallplaza Antofagasta 100,0% 2006 75 

Mallplaza Alameda 77,5% 2008 60 

Mallplaza Sur 77,5% 2008 77 

Mallplaza Calama 77,5% 2009 (*) 77 

Mallplaza Mirador Bío Bío 77,5% 2012 45 

Mallplaza Iquique 76,2% 2013 (*) 24 

Mallplaza Egaña 77,5% 2013 93 

Mallplaza Copiapó 77,5% 2014 46 

Mallplaza Los Domínicos 77,5% 2017 93 

Mallplaza Arica 77,5% 2018 33 

Mallplaza Trujillo 33,0% 2007 74 

Mallplaza Bellavista 33,0% 2008 85 

Mallplaza Arequipa 33,0% 2014 (*) 44 

Mallplaza El Castillo 100,0% 2012 27 

Mallplaza Manizales 80,0% 2018 39 

83% 1.650 

(*) Operations with the Mallplaza Group began in this year.

Chile

Peru

Colombia

TOTAL

Total GLA includes the Homecenter store at the Barranquilla project in Colombia with total GLA of 

14,000 m2



Car Dealership

4%
Mixed use and 

Services

16%

Retailtainment

14%

Supermarkets and 
Home Improvement 

20%

SpecialityStores

14%

Department Stores

31%

Other

1%
Car Dealership

3% Mixed use and 
services

20%

Retailtainment

12%

Supermarkets and 
Home Improvement 

22%

SpecialityStores

12%

Department Stores

30%

Other

1%
Car Dealership

0%

Mixed Use and 
Services

8%
Retailtainment

13%

Supermarkets and Home 
Improvement Χ

SpeciaityStores

25%

Department 
Stores

30%

Other

1%

Consolidated and diversified 
portfolio 
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Leasable area by business sector by country (as of September 30, 2018)

Tenant revenue distribution for Plaza S.A.
For the 12 months ended September 30, 2018

The wide diversification of our leasable area provides us with diversified and stable revenue:

ÅThe wide diversification of our tenants provides us with stability whatever the economic 
cycle (several different business cycles in comparison to consumption). 

ÅOver 3,900 stores distributed among 22 malls.

ÅGeographical distribution across three countries and 14 cities.

ÅWe have introduced non-traditional services to our malls, such as education, health, offices, 
automobile sales and a significant proportion dedicated to gastronomy and entertainment. 
We provide a broad retail proposal that attracts many visitors and results in high consumer 
flow.

ÅRevenue associated with related companies represents 12% of total revenue.

TOP 5 tenants

19%

Others

81%



88%

12%

Ingresos por Arriendo

Otros Ingresos

94%

6%

Ingresos Fijos

Ingreso Variables

REMAINING DURATION OF LEASE

CONTRACTS

Total average

Total revenue distribution
(For the 12 months ended June 30, 
2018) (1)

Our contracts are indexed to inflation in Chile, Peru 
and Colombia.

(1) For the 12 months ended June 30, 2018
(2) Calculated as lease revenue divided by total tenant sales, not including medical, 

educational and automotive facilities. ·14·

2. Consolidated and diversified 
portfolio Long-term stability and diversification

Total revenue

Lease revenue 9.8%

COST OF OCCUPATION (2)

(For the 12 months ended 
September 30, 2018)

7años



Operational efficiency 
leadership
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Å We achieved 58% growth in EBITDA over the last 5 years 
and a compound annual rate of 10% over the same five-
year period.

Å We have sustained excellent operational efficiency of 
around 80% measured as EBITDA over revenue.

SYNERGIES AND EFFICIENCY  

Å Regional scope, which enables us to capture economies of 
scale, invest in technology, transfer know-how and 
accelerate the implementation of best practice throughout 
the entire chain.

Å Centralized operational management, using a unified 
control room that is connected to systems at 17 shopping 
malls.

Å Unique regional and well-known brand, which ensures 
successful digital and mass media campaigns that achieve 
excellent brand awareness and preference.

Å Centralized management in Chile, Peru and Colombia with 
shared and standardized services and processes.

OperationalEfficiency
EBITDA/ Revenue

12M as of
September2018 

12M as of
September2017

Plaza S.A.(1) 80% 79%

(1) Plaza S.A consolidates its operations in Chile and Colombia in its financial statements

153.968 

184.261 

200.687 
209.236 

222.408 

242.729 

80% 81% 81% 80% 79% 80%
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Quarter

CLP thousands
3Q 2017 3Q 2018

Gross margin
53.838 58.809

+Administrative expenses
-9.637 -8.864

-Depreciation
-9.667 -11.808

-Amortization
-148 -239

Total Consolidated NOI for Plaza S.A.
54.017 61.993

NOI for non-controlling interests
-2.506 -3.717

NOI on investment in unconsolidated entities(1)

1.359 1.515

Total Consolidated NOI for Plaza S.A adjusted for 
its equity interests 52.870 59.790

Total Consolidated NOI for Plaza S.A. unadjusted 
for its equity interests 58.136 66.584

NOI

Net OperatingIncome

Total NOI Net operating income generated by all the 
assets operated by Plaza S.A. in Chile, Peru and 
Colombia. NOI includes all the revenue and 
expenditure required to operate these assets 
(investment properties).

NOI Ajustado for the 12 months endedseptember
2018 isCLP 259.128 million, which is growth of 51% 
over the last 5 years. Forthe third quarter it hada 
growthof 15%, if its comparedwith the sameperiod
of lastyear, dueto openningsheld in the last12 
months

NOI adjusted. This is the net operating income generated by 
assets operated by Plaza S.A. in Chile, Peru and Colombia, 
weighted by its equity interest in the business. NOI includes 
all the revenue and expenditure required to operate these 
assets (investment properties).

NOI Ajustado for the 12 months endedseptember2018 is
CLP 234.654 million, which is growth of 53% over the last 5 
years. Forthe third quarter it hada growthof 13%, if its
comparedwith the sameperiodof lastyear, dueto
openningsheld in the last12 months

Total NOI Latest 12 months

NOI Plaza Consolidado

·13·
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3er Place
Platinum Seal in National Business 

Sustainability Ranking

LEED Certification
Gold, Mallplaza Egaña, Chile

Silver, Mallplaza Arequipa, Peru

Silver, Mallplaza Manizales, Colombia

Gold, Mallplaza Copiapo, Chile (in process)

Mallplaza Los Dominicos, Chile (in process)

Mallplaza Arica, Chile (in process)

Energy Efficiency
All our shopping malls in Chile, except for the 

two malls recently opened, Mallplaza Los 

Dominicos and Arica

Sustainable category
"Best of the Best Viva Awards 2016", 

(Mallplaza Egaña, Chile, 2016)

International Council of Shopping Centers (ICSC)

34th Place
In the ñGreat place to workò ranking for 

2017 in Chile

21st Place
Best companies for millennials in Chile

Environmental Management
All our shopping malls in Chile, except for 

the two malls recently opened, Mallplaza

Los Dominicos and Arica

RECONOCIMIENTOS DE SUSTENTABILIDAD

·14·

1° Place
Best companies in 2018 for talent retention

in the real estate industry

Wepromotea responsable management, contributingwith

sustainablevalueto all our groupof interest

MALLPLAZA MANIZALES OPENNING

In the coffee belt of Colombia, we opened MallplazaManizales. It has a strong 

sustaintabilityproposal whitch is based on a model of tight relationship we the 

community, local employment  and entrepenuerpromotion, with the addition of it́s 

LeedSilver certification

Mallplazaobtain the recertificationofƛǘΩǎenvironmentalmanagement

policy, ISO 14.001 and Energy Efficiency, ISO 50.001, in all ofƛǘΩǎchilean

shopping centers. 

TermMain Highlights
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