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Theinformation containedin this documentis not disclosedn order to complywith any information disclosureobligation
that appliesto PLAZASA. or any of its subsidiarieso complywith the law or any other bindingregulation Therefore,by
makingthis disclosurePLAZASA. is under no obligationto update the information containedin it, nor to repeat such
information disclosurein the future. Theinformation containedin this documentis correcton the date it wasissued It is
your responsibilityto: (i) checkwhether this documentcontainsthe most recent information disclosureby PLAZASA.
regardingthe issuesreported here; and (ii) be aware that from the date this documentwas issued,changesmay have
taken placein the economicconditionsor market conditionsthat affect PLAZASA., or its subsidiariesand its business
performance The information containedin this documentand the mannerin which it is presented,taken by itself or
together with other information formally disclosedby PLAZASA., describesits past and presentbusinessperformance
However, it does not constitute a basisfor assumingthat such performancecan be maintainedin the future. It could
improve or worsen Any performanceprojectionsare subjectto risks and uncertaintiesthat could result in substantial
deviationsfrom expectations Moreover,manyof theserisksand uncertaintiesare outsidethe control of PLAZ/AA. andits
subsidiaries,such as changesin consumer habits development of new technologiesrelevant to our businessand
inaccessibldy PLAZ/ASA. andits subsidiariesfluctuationsin the costof consumablesnew regulationsor amendmentsto
current regulations decisionsby regulatory authorities competitor behavior political changesthat affect market
conditions interest rates exchangerates natural disasters and climatic conditions The aforementionedlist is not
exhaustive put merely exemplary Thisdocumentis not a transactionrequestregardingsecuritiesissuedby PLAZ/AA. or
any of its subsidiariesOur sole purposehasbeento truthfully and promptly inform you, accordingio our understandingof

bestpracticeand marketstandardsand complimentsour informationdisclosuresequiredby the law.
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Mallplazain
Annualfigures

(as of September 30, 2018

OPERAMOS

22 . STORES
Centros Comerciales + 3 900

17 3 2

CHILE PERU COLOMBIA

SALES PER ® SOCIAL NETWORKS
- +2.2 -+ 2.800.000
- CLPmillion/m? '

(1) For thel2 months ended June 30, 2018.
(2) Leasable area and malls operated in Chile, Peru and Colombia at the end of June 2018.
(3) CLP are Chilean pesos.

GROSS LEASABLE AREA@(GLA)
 1.650.000 rf

. VISITOR FLOW

1280

million peryear
- TENANT SALES

43.550

. CLP billiof®

- OCCUPANCY

196%



- REVENUE

Plaza S.A In § 301 095
annual figures  Coon

(as of September 30, 2018} _
. EBITDR
: OPERATIONAL EFFICIENCY : RATING PLAZA $A 242 729

. EBITDA/REVENUE

; AA+ CLH hev@ " CLPmillion
: 80% : (CLHumplrey.

CL)itch Ratings
(CLF d ; NET INCOME :

115 731

(1) Plaza S.A. operatdgallplazamalls in Chile, Peru and Colombia. Plaza S.A consolidates its operations in Chile and Colombia in

statements. It owns 33.3% MallplazaPeru S.A., which is treated as an associate and accounted for on an equity basis. CLFh‘]I”IOﬂ
(2) EBITDA s gross margin less administrative expenses, excluding depreciation and amortizatio
(3) These are local risk ratings for bonds issued by Plaza S.A.
(4) CCh 6CdzyRa CNRBY hLISNIdGA2y&a0 Aa G(KS ySi QLJSNJ Aya Ol #ikthetiistess. | i G &E@L)l 0f§ G2 dGKS O2ydNRffSNDRA
This hfI ow excludes items that do not represent cash flow or are not recurring (Other income and expenses by futhaistgtement of J
net income

(5) For the12 months ended June 30, 2018. 183 556
< ]

CLBmillion

: 12 monthsVar.

11%

13%

13%

16%



Leader on the pacific coast of

SouthAmerica

A Plaza S.A operatQZMallplazamalls distributed across Chile,

Peru and Colombia.

A They are located ia.4important South American cities.

A We will add 2 new cities, by constructing new malls

3 Malls under construction

= Colombia
.- Barranquilla

oua : 54.0007

* Colombia

. Cali

oun | 60.00072

A PlazaSA consolidatedts operationsin Chileand Colombiain its
financial statements It owns 33.3% of Mallplaza Peru SA,,
whichis treated asan associateand accountedfor on an equity

basis

Cartagena @

oa : 81.0007

Barranquilla

Manizales

Cali

Colombia

Trujillo ®, Peru

Iquique
Antofagasta
Calama

Copiapé A®
La Serena (® Chile

Santiago (@

Concepcién @
Los Angeles

@® Malls in operation
y @® Malls under construction



Key figures by
Country

(as of September 30, 2018) Chile Peri® Colombia

+98%

GLA operated
Thousands of (M [EREPH

H B

Sep 2017 Sep 2018 Sep 2017 Sep 2018 Sep 2017 Sep 2018

Visitor flow
Million
For the 12 months ended .
September 30, 2018 . 220

Sep 2017 Sep 2018 Sep 2017 Sep 2018 Sep 2017 Sep 2018

Tenant sales

CLP billions

For the 12 months ended
September 30, 2018

Sep 2017 Sep 2018 Sep 2017 Sep 2018 Sep 2017 Sep 2018

(1) Leasable area as of September 30, 2017 and 2018.
(2) IncludesMallplazaPeru S.A. -7

Hitos

In Chilethe openingof
MallplazaArica Apr
2018). In Colombithe
openingof Mallplaza
Manizales

In Chile, 12 months
increase otistorsFlow,
due to the opening of
MallplazaLosDominicos
andMallplazaArica. In
Peru, increase due to the
opening ofMallplaza
Arequipa, during the first
semester of 2017

In Chile, 12nonths
increaseof tenant
salesdue to the
opening ofMallplaza
LosDominicosand
MallplazaArica. In
Peru, increase due to
the opening of
MallplazaArequipa,
during the first
semester of 2017



MALLPLAZA VALUE
DRIVERS
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Sustained growth through greenfield projects,

County Mal owmershp® Gpened (Thousand m2
Mallplaza Vespucio 100,0% 1990 168
Mallplaza Oeste 100,0% 1994 158
Mallplaza Trébol 100,0% 1995 132
Mallplaza Tobalaba 100,0% 1998 79
Mallplaza La Serena 100,0% 1998 49
Mallplaza Norte 100,0% 2003 119
Mallplaza Los Angeles 100,0% 2003 38
Mallplaza Antofagasta 100,0% 2006 75
Chile  Mallplaza Alameda 77,5% 2008 60
Mallplaza Sur 77,5% 2008 77
Mallplaza Calama 77,5% 2009 (*) 77
Mallplaza Mirador Bio Bio 77,5% 2012 45
Mallplaza Iquique 76,2% 2013 (*) 24
Mallplaza Egafia 77,5% 2013 93
Mallplaza Copiap6 77,5% 2014 46
Mallplaza Los Dominicos 77,5% 2017 93
Mallplaza Arica 77,5% 2018 33
Mallplaza Trujillo 33,0% 2007 74
Peru Mallplaza Bellavista 33,0% 2008 85
Mallplaza Arequipa 33,0% 2014 (*) 44
. Mallplaza El Castillo 100,0% 2012 27
Colombia
Mallplaza Manizales 80,0% 2018 39
TOTAL 83% 1.650
Total GLA includes the Homecenter store at the Barranquilla project in Colombia with total GLA
14,000 m2 9-
(*) Operations with the Mallplaza Group began in this year.




Consolidated and diversified

portfolio

Leasable area by business sector by country (as of September 30, 2018)

Other Car Dealership
1% 4%
Mixed use and

Department Stores "
Services

31%
16%
Retailtainment
14%
SpecialityStores .Jsupermarkets and
14% Home Improvement

20%

Department Stores
30%

12%

Other Car Dealership

\

SpecialityStores

Car Dealership Other Mixed Use and

1% 3% Mixed use and 0% 1% Services
services 8%
20% | Retailtainment
Department 13%
Stores
30%
Retailtainment -
12% Supermarkets and Hor
ImprovemeniX
SpeciaityStores
upermarkets and P S
25%
Home Improvement

22%

Tenant revenue distribution for Plaza S.A.
For the 12 months ended September 30, 2018

TOP 5 tenants

19%

Others

81%

The wide diversification of our leasable area provides us with diversified and stable revenue:

AThe wide diversification of our tenants provides us with stability whatever the economic
cycle (several different business cycles in comparison to consumption).

Aover 3,900 stores distributed among 22 malls.
AGeographicaI distribution across three countries and 14 cities.

Awe have introduced notraditional services to our malls, such as education, health, offices,
automobile sales and a significant proportion dedicated to gastronomy and entertainment.
We provide a broad retail proposal that attracts many visitors and results in high consumer
flow.

ARevenue associated with related companies represents 12% of total revenue.



2. Consolidated and diversified

portfollo Longterm stability and diversification

Total revenue distribution
(For the 12 months ended June 30,

2018)® : REMAINING DURATION OF LEASE

= Ingresos por Arriendo : CONTRACTS
@ = Otros Ingresos .

7aﬁos

Total average

Total revenue

COST OF OCCUPATION (2)

= Ingresos Fijos (For the 12 months ended
= Ingreso Variables : September 30, 2018)

0 89,

Our contracts are indexed to inflation in Chile, Peru
and Colombia.

[ee—————————————

(1) For the 12 months ended June 30, 2018
(2) Calculated as lease revenue divided by total tenant sales, not including medical, 14
educational and automotive facilities.



EBITDA CLP Million

250.000

200.000

150.000

100.000

50.000

Operational efficiency
leadership

12M asof 12M asof
September2018 September2017
Plaza S.AY 80% 79%
OperationalEfficiency _ _
A We achieved 58% growth in EBITDA over the last 5 years
EBITDARevenue .
80% 81% 81% 80% 79% 80% and a compound annual rate of 10% over the same five
year period.
13729 80%
222.408 A We have sustained excellent operational efficiency of
209.236 70% around 80% measured as EBITDA over revenue.
200.687
184.261 60% =
(0-:9 SYNERGIES AND EFFICIENCY
153.968 509 <
0
=
< . . .
40% E A Regional scopeayhich enables us to capture economies of
o scale, invest in technology, transfer kndvow and
ch accelerate the implementation of best practice throughout
30% > the entire chain.
A Centralized operational managemenising a unified
20% control room that is connected to systems at 17 shopping
malls.
LU A Unique regional and weknown brandwhich ensures
successful digital and mass media campaigns that achieve
0% excellent brand awareness and preference.
2013 2014 2015 2016 2017 12M3Q2018 A Centralized managemeiih Chile, Peru and Colombia with

mmm EBITDA ==EBITDA/Revenue

shared and standardized services and processes.

(1) Plaza S.A consolidates its operations in Chile and Colombia in its financial statements



million CLP

million CLP

NOI

Net Operatinglncome

Total NOI Latest 12 months
300.000
250.000
200.000
150.000
100.000

2013 2014 2015 2016 2017 12M
3018

3ed QuarterTotal NOI

70.000
60.000
50.000
40.000
30.000

20.000
3Q 2017 3Q 2018

Total NONet operating income generated by all the
assets operated by Plaza S.A. in Chile, Peru and
Colombia. NOI includes all the revenue and
expenditure required to operate these assets
(investment properties).

NOI Ajustaddor the 12 months endedseptember
2018is CLP 259.12&illion, which is growth of 51%
over the last 5 yearsg-orthe third quarterit hada
growth of 15%if its comparedwith the sameperiod
of lastyear, dueto openningsheldin the last12
months

NOI adjusted for equity interests

Latest 12 months
300.000

250.000

million CLP

200.000

150.000

100.000
2013 2014 2015

3ed QuarterNOI adjusted for equity interests

70.000
60.000
50.000
40.000
30.000
20.000

million CLP

3Q 2017

NOI adjustedThis is the net operating income generated by
assets operated by Plaza S.A. in Chile, Peru and Colombia,
weighted by its equity interest in the business. NOI includes

2016 2017

3Q 2018

12M
3018

all the revenue and expenditure required to operate these

assets (investment properties).

NOI Ajustaddor the 12 months endedseptember2018is
CLP 234.654illion, which is growth of 53% over the last 5

years Forthe third quarterit had a growth of 13%f its

comparedwith the sameperiod of lastyear, dueto

openningsheldin the last12months

NOI Plaza Consolidado

Quarter
CLP thousands
3Q 201" 3Q 201¢
Gross margin
53.83¢ 58.80¢
+Administrative expenses
-9.637 -8.864
-Depreciation
-9.667 -11.80¢
-Amortization
-148 -239
Total Consolidated NOI for Plaza S.A.
54.017 61.992
NOI for norcontrolling interests
-2.50€ -3.717
NOI on investment in unconsolidated entiti€
1.35¢ 1.518
Total Consolidated NOI for Plaza S.A adjusted for
its equity interests 52.87(C 59.790
Total Consolidated NOI for Plaza S.A. unadjusted
for its equity interests 58.13¢€ 66.584
om0 tfEFTF {®! ®Q&d oodooz AYyGSNBa&dG Ay albftt ttlFTl



We promote a responsablenanagementcontributingwith
sustainablevalueto all our groupof interest

1 REDUCCIONDELAS
DESIGUALDADES
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TermMain Highlights

MALLPLAZA MANIZALES OPENNING

In the coffee belt of Colombia, we opendthliplazaManizales. It has a strong
sustaintabilityproposalwhitch is based on a model of tight relationship we the

community, local employment arnehtrepenuerpromotion, with the addition of its

LeedSilver certification

¢ o 3¢ Place SN

&m Platinum Seal in National Business Iso
2017 N

Sustainability Ranking

g . 43‘ o '*I,
LEED Certification s,
Gold, Mallplaza Egafia, Chile Is0°
Silver, Mallplaza Arequipa, Peru = $
Silver, Mallplaza Manizales, Colombia 14001

Gold, Mallplaza Copiapo, Chile (in process)

Mallplaza Los Dominicos, Chile (in process)
Mallplaza Arica, Chile (in process) m

Energy Efficiency

All our shopping malls in Chile, except for
two malls recently opened, Mallplaza Los
Dominicos and Arica

Environmental Management

All our shopping malls in Chile, except for
the two malls recently opened, Mallplaza
Los Dominicos and Arica

21st Place
Best companies for millennials in Chile

.14-

ACCION
POREL CLIMA

Mallplazaobtain the recertificationof A e@éronmentalmanagement
policy, 1ISO 14.001 and Energyficiency ISO 50.001, iall of A {ickll@an

shopping centers.

Sustainable category
the "Best of the Best Viva Awards 2016",
IvA (Mallplaza Egafia, Chile, 2016)

International Council of Shopping Centers (ICSC)

34" Place
I'n the fAGreat place
2017 in Chile

1° Place

MmercoTALENTO Best companies in 2018 for talent retention
in the real estate industry

t
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